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UAE Consumer survey on influencer marketing & AI
Methodology : This research is designed to provide a report based on custom questions. It’s conducted by running one survey in 
each location specified, in this case the UAE. This study is limited to 10 questions.

Responses are collected through the respondent surface, the Google Opinion Rewards app. All the locations have been tested by the 
Google Surveys team and they provide a representative results from age & gender demographics. We then weight the results after 
the survey to the region's population distribution (when available) to keep results consistent over time.

You can see the size of these weights above in the “Design Affect” column, and learn more about our methodologies either in our 
Help center, or Technical whitepaper. 

Data collection : October 2025

Survey powered by                for the ABG

https://support.google.com/surveys/answer/6189786?hl=en
http://services.google.com/fh/files/misc/white_paper_how_google_surveys_works.pdf
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UAE Consumer survey on influencer marketing and AI

Note that respondents who answered  “Not at 
all familiar “ in question 1 could not continue 
the survey
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UAE Consumer survey on influencer marketing and AI

Spreading misinformation 

Less likely to be involved in 
public drama. scandals

Get me inspired to create my 
own AI content

I don’t see any particular 
benefit
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UAE Consumer survey on influencer marketing and AI
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UAE Consumer survey on influencer marketing and AI

They will be brand mascots 
not independent creators
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Key learning from the survey : 

● Consumers in the UAE are aware of AI influencers : 87% 
● When it comes to trusting recommendations, consumers strongly prefer human 

influencers (53%)
● 73% agree that brands and creators should disclose it when they use an AI in their content
● When it comes to considering purchasing a product 32% are less likely to consider it but 

27% are more likely to consider purchasing it if it comes from an AI. 
● The main concerns when it comes to AI influencers is that they are taking opportunities 

away from human influencers, and that they do not have genuine emotions, but their 
main benefit is how entertaining, innovative and creative they are

● 21% of consumers think that AI used by Human influencers is actually innovative and it 
increases their trust in the human influencer, but for 51% it decreases their trust when 
Humans influencers use AI 

● The sectors in which AI influencers are the most accepted is Gaming/tech/ entertainment 
and the least is beauty/ skincare

● Finally in the future, most consumers believe they will coexist with human influencers or 
even be the future and become super mainstream. 

● 35% of people believe they will be able to connect effectively with human beings in the 
GCC especially in the sector of Tech/ Gaming and 23% believe they will not connect 
effectively as they will lack the human touch.
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Appendix 
- Breakdown by age 

and gender
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