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Leyal Eskin Yılmaz
Unilever Vice President - Head of Personal Care Business Arabia

Over the last 20 years, Leyal Eskin Yilmaz has built extensive FMCG/CPG experience across many categories and functions, working in local, regional, and global roles, based in Turkey, the USA, and Arabia. 

She is a Unilever veteran, joining Unilever immediately after the completion of her undergraduate in economics from the Middle East Technical University. Early in her career, she accumulated expertise in brand building and developing new brands and business models. Between 2016-2019, she was appointed as the Vaseline Global Brand Director, based in New Jersey, USA. She held her first Vice President role in Turkey in the Home Care business in 2019. She was subsequently appointed as the Vice President of Sales and Customer Development in Unilever Turkey - the first woman to be so appointed - leading a team of 5500+ people covering sales, e-commerce, shopper marketing, category management departments, and 40+ distributors to achieve Unilever’s business ambitions. She has worked in digital and organizational transformation and data/analytics-based business and steered Unilever Turkey, UNICA & Iran toward a sustainable future as a Board Member between 2019-2022. 

In July 2022, she was appointed as the Head of Unilever Personal Care Arabia. Based in Dubai, she holds  responsibility for  Unilever’s Personal Care business in Saudi Arabia, United Arab Emirates, Kuwait, Qatar, Oman, Bahrain, and Yemen. 	Comment by Sarma, Priya: Deleted as the word ‘business’ is repeated again

Leyal is a fierce ED&I advocate. She worked for the success of the #Unmute movement in Turkey, with a focus on creating financial, legal, and psychological support mechanisms for women who experience any form of violence. She led the collaboration between Unilever and the Federation of Turkish Women Associations. She also took on challenging responsibilities in the Turkey Chapter of the Unstereotype Alliance mobilizing brands and other industry stakeholders to promote positive gender representation and diversity in marketing communications.  As a second-generation alumnus of the Women on Board Association Turkey, she actively works  to promote  increased female representation on boards. She is also an active Board Member in IAB Turkey since 2015.

She is a proud mother of 14 years old twins, a girl, and a boy, who are motivators for Leyal to make ‘Bold’ and ‘Impactful’ choices every day for a bright future that kindly holds equitable opportunities for all.
With 20+ years’ experience in Unilever, I have had the privilege to gain expertise in marketing, advertising, and self-regulation in several geographies like the USA, Turkey and now in the Gulf markets. I have frequently seen that when the advertising and marketing industry in a geography come together with the best intentions and a bright vision, they can make the difficult simpler, bringing a positive impact to the industry and society. ABG’s mission and progress up to date is impressive and I would like to devote my time, experience, and expertise to ABG to contribute to its critical agenda.
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