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GARM: The Global Alliance for Responsible Media

GARM: Implementation Tracker — Sept 2021

GARM is the Global Alliance for Responsible Media, a cross-
industry initiative that unites advertisers, media agencies, media
platforms and industry groups to confront the threat of harmful
content online.

The goal is to remove harmful content from advertiser-supported
media on digital media platforms, and ensure that the industry
works together via uncommon collaboration against this challenge.
This new way of working prioritizes harnesses executive
collaboration, enabled by media experts and technicians.

GARM was started by the World Federation of Advertisers and is
supported by the CMO Growth Council of the Association of
National Advertisers in the US.




GARM: Recognizing the need for an all-in approach

COORDINATION:
PREVENTING ECOSYSTEM EXPLOITATION

Can This Coalition Between Agencies,
Brands and Tech Giants Make Our
Online World Safer?

Google, Facebook team up with agencies and advertisers for the Global

Alliance for Responsible Media . .
- b 7 More viewer safety for Less risk for brand
019 sremm consumers advertisers

Q

More credibility for A sustainable industry
platforms



GARM: Governance for prioritized development

CHARTERS + ENDORSES

EXECUTIVE OVERSIGHT:

. The GARM will be overseen by the WFA Executive WFA EXECUTIVE COMMITTEE SH/;EE%EEIEJEESSIEEQSTI%TI\II(;N K ANA CMO GROWTH COUNCIL

Committee + ANA CMO Growth Council

. The GARM will report into both groups via shared
representation + reporting sessions

. This will allow for both organisations to endorse and
aporove the GARM recommendations STEERING TEAM
BRAND MARKETER / MEDIA OWNER
PRIORITY SETTING + FACILITATION: [Unilever, P&G, Diageo, Mars, Mastercard, ADVERTISERS PLATFORMS

. . - . S GroupM, WFA, ANA, ISBA, 4A’
*  The GARM operations: vision, priority setting, facilitation, otP sl

reporting, review of work wil be done by the Steering Team (of
founders) and a WFA consultant MEDIA AGENCIES / INDUSTRY
L LZALAU S 220 AGENCY HOLDING COs ASSOCIATIONS

*  GARM Steering Team members will represent constituent
groups, and will also help drive working group work

ENABLES + LEADS CONTRIBUTES + DEVELOPS

- SETS VISION OF GARM « SETS STAKEHOLDER / INDUSTRY NEEDS
DEVELOPMENT + DEPLOYMENT - MANAGES WORKING PRIORITIES + PARTICIPATES IN WORKING GROUPS
*  The GARM members from all areas will be asked to participate + FACILITATES OPERATIONS + DEVELOPS RECOMMENDATIONS

- DRIVES REPORTING « IMPLEMENTS WORK [WITHIN INDIVIDUAL ORGANIZATIONS]

in on research around needs and priorities

*  GARM members will have the opportunity to participate in

work streams WORKING GROUPS

*  GARM recommendations will be implemented by individual
organisations STANDARDS + DEFINITIONS EDUCATING STAKEHOLDERS SAFE CONTENT POLICY

MEASUREMENT + OVERSIGHT ADJACENCY STANDARDS + CONTROLS SHARED TOOLS + TECHNOLOGY




GARM: How we develop solutions
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GARM:
How our ‘Agenda Items’ create a safer media ecosystem

COMMON
DEFINITIONS

SAFE MEDIA COMMON

ECOSYSTEM METRIES

COMMON
CONTROLS
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GARM:
How our ‘Agenda Items’ create a safer media ecosystem

COMMON

INDEPENDENT DEFINITIONS

VERIFICATION

COMMON
CONTROLS

COMMON
METRICS
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8 Steps for markets to take forward on GARM

We've broken a local mobilization of GARM into 4 phases with 8 .
Secure+ Coordinate

key steps: PLAN Gauge Member Global / Local Brands
Interest e
to Mobilize

In PLAN it’s essential to make sure that we have a critical mass
of members in the NAC to scale GARM locally. It’s advisable to
convene your board to obtain approval and also secure
participation.

Assess Local Topics
(Cultural /

Translate Floor +
PREPARE Suitability
In PREPARE, making GARM assets like the Brand Safety Floor + Framework

Suitability Framework accessible and relevant by translation and
also assessing safety topics against local cultural and regulatory
contexts.

Regulatory) For
Attention

Plan a
In MOBILIZE we recommend making sure that you rollout efforts nAOBILIZE Representative Attend GARM
with the right brands, agencies and platforms that reflect local Launch (Brands / Community Calls
or regional needs. It’s also key that NACs start to attend or Agencies / Platforms)
follow GARM Community Calls.

v
In MEASURE we encourage you to take on member feedback 0 Feedback 9
and needs and work with GARM to address those, while also MEASURE Receepetio:j Fz:ure Track Uptake / Use

tracking the pull-thru of your efforts. Needs




GARM Agenda Item 1: Standards + Definitions
Developing common definitions for content safety and risk

GARM: Brand Safety Floor + Suitability Framework

Brand v

CONTENT CATEGORY  High Risk
Adut& E» + Sugestive it e
Conlent  adul supervisicrvapproval or warnings
+ Fullorberal Nudity
Arms & Ammuniton e Glamorization /Graluitous depiction of

Crima & Harmful actsto «

individuals and Society,
Human Right Vioiations

Death, Injury or Miltary
Conflict

Onine piracy

ibegal sae or possession of Arms

+ Depicons of saleluseidistribution of

ibegal arms for inappropriste

‘ams and ammunision

Medium Risk

« Dramatic depiction of sexual acts or

Sexuality issues presented in the:
conéent

Global Alliance for
Responsible Media

supported by enhanced advertiser controls

Low Risk

« Educational, Informative. Scientific

realment of sexual subjects or sexsal
sensalty

» Adistic Nuity
« Dramatic dapiction of weapons use

presented in te conext of
entertainment
af

« Educational, Informative, Scientific

Irealment of Arms use, possessionor
illegal sale

* Mews subject

usesiiharmful acts
Depicsons of criminalharmiul acts or  » Dramatic depicbon of criminal achvly  « Educaionl, Informatve, Scientisc
violaion o human fights or human ighs vioations presented  treatment of cime or criminal actsof
in the conet o entertainment human rights violaions
o e News sabject

« Depicsion of death of Injury
o Insensifve and iresponsible ireatment

‘of miltary confict, genocide, war
crimes, or ham resulting in Death or
Injury

« Depictions of military actions that

‘glamorize harmiul acts fo ofters. or
society

* Glamonzation (Grahutous depction of

Crie Piracy

. or Oy
criminal actiiy o human rights
wolabons.

+ Dramatic dapiction of daath,injury, o¢
i inthe

= Educational, Informative, Scientifc

context of entertainment

+ Breaking News or Op-£d coverage of

death, injury or miltary conflct

« Dramatic depiction of Oniine Piracy

presented in e conlextof

entertanment
+ Breaking News or Op-Ed coverage of

Oniine Piracy

el injury, or military
confict

+ News fealure stories on the sutject

» Educational, Informative, Scientific

Ireaiment of Oriine Piracy

= News featura stories on the subject

Hate speech & acts of  + Depiction or portrayal of hatsful, » Dramatic depiction of hate « Educational, Informetive, Scientisc
sggression  denlgrating, or inciting canteat focused ‘speach/acts preserted in the context treatment of Hate Speech
on race, ethnicty, gender, sexval of enlerisinment + News features on the subject
orierfaban, gender dently, age, » Breaking News or Op-Ed coverage ol
abilty, nationalty, refigion, caste. hate speachiacts
ictims and survivors of violent acts
and thei kin, imeigraton staus ot
‘serious diseasa suferers, in a non-
‘educational, informational, or scenbfc
Qbscenity and Profanity,  Glamorization /Grahuous depiclion of Dramatic depiction o profanity and ~ » Educational or Informalive, ireatment
including language,  profanity and cascenily cbscenifies presenled in e context ol of Obscenity or Pralanity
gestures, and exglicity entertainment by gerre + s feature stories on fhe suject
gory, graphic of repulsive Breaking News or Op-Ed coverage af
o e
shock and disgust ST
b expectad as generally
language and behavior
legal + Glamorization i » Dramatic depiction of legal trug » Educational, Informative, Scientifc
of prescrigtion iohacoo, realment of legal drug
drugs waping or alcohol use presented inthe  usefproscripbion abuse, lobacoo,
o Insarsifve and irresponsitle ‘conteat of entertinment waping or alcohol
‘conlentveiment thaf encourages o Breaki or Op- gecl o News i ubject
inces vaping illegal iption abuse,
products & Alcchal tobacco, vaping or alcohol use
Spam or Harmful  » Glemorization /Gratuitous depiction of  « Dramatic depiction of Spam or « Educational, Informative. Scientific
Content  Oniine Piracy P

enteranment
+ Breaking News or Op-Ed coverage of

Spam or Mabware

or Malware
+ News fealure stoies on the sutject

GARM: Implementation Tracker — Sept 2021

SOLUTION OVERVIEW

BENEFITS

The Brand Safety Floor + Suitability Framework is a consistent set 1.

of definitions that create a safety and risk standard for monetized
content across the industry. This is now included in MRC and IAB
TechLab Standards.

* For Advertisers + Agencies this is an essential foundation for
targeting to be used in media planning & buying, and use of
contextual targeting tools

* For Media Platforms + Ad Tech Partners this is an essential
framework for establishing buying modes, tools, and
reporting.

N

w

Creates a safety standard for the advertising industry to
ensure that harmful content is not monetized

Establishes a system based on risk to improve transparency
and control for advertiser sellers and buyers

Drives a framework that is common across the entire industry

LIMITATIONS

* Deployed — September 2020

* Forthcoming update in 4Q 2021 to incorporate
Misinformation as a 12t category

w

N

Requires marketer + agency activation (ideally thru
multidisciplinary workshop)

Monetization standard and moderation standards are
mapped (v a straight 1:1 relationship)

Roll-out is continuous and requires investment in time and
resource




GARM Agenda Item 1: Standards + Definitions
Developing common definitions for content safety and risk

GARM: Brand Safety Floor + Suitability Framework

Brand v

CONTENT CATEGORY
Adult & Ex

High Risk
+ Suggstive

Content

Arms & Ammunition

Crime & Harmil actsto
individuals and Society,
Human Right Vioiations

Death, Injury or Miltary
Conflict

Onine piracy

‘adull supervisicn/approval or warrings
+ Fullorberal Nudity

+ Glemorization (Gratitous depiction of
ifegal sale or possession of Amms

« Depicsions of salalusedistribution of
ilegal arms for inappropriste
usesihamful acts

« DepicSions of criminaliarmiul acts o
iolatian of human rights

+ Depicsan of death f Inury

o Insensifve and iresponsible ireatment
‘of miltary confict, genocide, war
crimes, of ham resulting in Death or
Injury

« Depictions of military actions that
‘glamorize harmiul acts fo ofters. or
society

* Glamonzation (Grahutous depction of
Oniine Piracy

Medium Risk
+ Dramaic depicton of sexual acts o
Senualy issues presented In the.

Global Alliance for
Responsible Media

supported by enhanced advertiser controls

Low Risk
+ Educational, Informative, Scientiic
realment of sexual subjects or sexsal

conext

« Artistic Nudity

+ Dramatic dspicton of weapons use
presented in te conext of
entertainmen

- af

senuality

+ Educational, Informative, Scieniifc
Irealment of Arms use, possessionor
illegal sale

arms and ammuniion

» Dramafic depiction of criminal acivity
or human righs vioations presented
in the context of entenainment

* Mews subject

» Educational, Informative, Scientisc
realment of crime o ciminal acts of
human righs violations

. or Oy
criminal actiiy o human rights
wiclations

+ Dramatic dapiction of daath,injury, o¢
i inthe

* News subject

= Educational, Informative, Scientifc

context of ententainment
+ Breaking News or Op-£d coverage of
death, injury or miltary conflct

+ Dramatic depicton of Onine Piracy
presented in e conlextof

entertanment
+ Breaking News or Op-Ed coverage of
Qnilne Piracy

ea injry, cr miltary
confict
+ News fealure stories on the sutject

» Educationsl, Informafive, ScientiSc
Ireaiment of Oriine Piracy
+ News feature stores on the sutject

Hate speech & acts of  + Depiction or portrayal of hatsful, » Dramatic depiction of hate « Educational, Informetive, Scientisc
sggression  denlgrating, or inciting canteat focused ‘speach/acts preserted in the context treatment of Hate Speech
on race, ethnicty, gender, sexval of entertainment + News features on the subject
orientation, gender dently, age, + Breking News or Op-Ed coverage of
-ability, nationality, religian, caste, hate speechacts
ictims and survivors of violent acts
and their kin, immigration status or
‘serious disease suflerers, in a non-
‘educational, informational, or scientifc
context
Obscenity and Profanity, + Glamorizalion /Grahutous depiction of  » Dramatic depiction of profanity and = Educational o Informaive, reatment
including language,  profanity and cascenily cbscenifies presenled in e context ol of Obscenity or Pralanity
gestures, and exglicity entertainment by gerre + s feature stories on fhe suject
gory, graphic of repulsive + Breaking News or Op-Ed coverage of
o e
shock and disgust i e
b expectad as generally
language and behavior
legal + Glamorization » Dramatic depiction of legal trug » Educational, Informative, Scientifc
of prescrigtion obacoo, realment of legal drug
drugs waping or alcohol use presented inthe  usefproscription abuse, 10bacoo,
o Insarsifve and irresponsitle ‘ontent of enterisinment waping or aleohol
‘conlentveiment thaf encourages o Breaki or Op- gecl o News i bject
inors vaping illegal iption abuse,
products & Alcchal tobacco, vaping or alcohol use
Spam or Harmful  » Glemorization /Gratuitous depiction of  « Dramatic depiction of Spam or « Educational, Informative. Scientific

Content

Qriine Piracy

enteranment
+ Breaking News or Op-Ed coverage of
Spam or Mabware

GARM: Implementation Tracker — Sept 2021

or Malware
+ News fealure stoies on the sutject

Question

Has the platform endorsed
the GARM Brand Safety
Floor + Framework?

Has the platform linked
content moderation and/ or
monetization policies to
GARM standards?

0 what extent has the platform
embedded GARM standards into
irst- party buying tools?

CURRENT UPTAKE: PLATFORM ADOPTION

Critical Step

Executive Endorsement

Mapping Exercise

Coverage in all ad inventory

Inclusion in or linked to first-
party tools

Availability of third- party integrations

Yes
Select inventory

Yes
Select inventory

Yes
Select inventory




GARM Agenda Item 1: Standards + Definitions
Developing common definitions for content safety and risk

GARM: Brand Safety Floor + Suitability Framework

Brand v

CONTENT CATEGORY
Adult & Ex

High Risk

Content

Arms & Ammunition

Crime & Harmil actsto
individuals and Society,
Human Right Vioiations

Death, Injury or Miltary
Conflict

+ Suggesiive e
‘adull supervisicn/approval or warrings
+ Fullorberal Nudity

+ Glemorization (Gratitous depiction of
ifegal sale or possession of Amms

« Depicsions of salalusedistribution of
ilegal arms for inappropriste
usesihamful acts

« DepicSions of criminaliarmiul acts o
iolatian of human rights

+ Depicsan of death f Inury

+ Insensifve and irmesponsible freatment
‘of miltary confict, genocide, war
crimes, of ham resulting in Death or
Injury

Medium Risk
+ Dramaic depicton of sexual acts o
Senualy issues presented In the.

Global Alliance for
Responsible Media

supported by enhanced advertiser controls

Low Risk
+ Educational, Informative, Scientiic
realment of sexual subjects or sexsal

conext

« Artistic Nudity

+ Dramatic dspicton of weapons use
presented in te conext of
entertainmen

. or Of af

senuality

+ Educational, Informative, Scieniifc
Irealment of Arms use, possessionor
illegal sale

* News

arms and ammuniion

» Dramafic depiction of criminal acivity
or human righs vioations presented
in the context of entenainment

subject

» Educational, Informative, Scientisc
realment of crime o ciminal acts of
human righs violations

. or Oy
criminal actiiy o human rights
wiclations

+ Dramatic dapiction of daath,injury, o¢
i inthe

* News subject

= Educational, Informative, Scientifc

context of ententainment
+ Breaking News or Op-£d coverage of
death, injury or miltary conflct

ea injry, cr miltary
confict
= News feature skories on the subject

+ Depicsians of miltary actins that
‘glamorize harmiul acts fo ofters. or
society
Onling pracy + Glemorizalion 'Grahutous depiclion of  » Dremaiic depiction of Oniine Piracy  » Educalional, Informaive, Scieniifi
Oriine Piracy presented in e context of treatment of Oriine Piracy
enteriainmen + News featura stories on the suject
+ Breaking News or Op-£d coverage of
Online Piracy
Hate speech & acts of » Depicsan or portrayal of hateful, + Dramatic depiction of hate » Educational, Informative, Scientifc
sggression  denlgrating, or inciting canteat focused ‘speach/acts preserted in the context treatment of Hate Speech
on race, ethnicty, gender, sexval of entertainment + News features on the subject
an, gender dently, age, + Breaking News or Op-Ed coverage of
-ability, nationality, religian, caste, hate speechacts
ictims and survivors of violent acts
and thei kin, imeigraton staus ot
‘serious disease suflerers, in a non-
‘educational, informational, or scientic
Qbscenity and Profanity, » Glamorizalion \Grahufous depiction of + Dramatic depiction of profamifyand = Educational or Informalive, treatment
including language,  profanity and cascenily cbscenifies presenled in e context ol of Obscenity or Pralanity
gestures, and exglicity entertainment by gerre + s feature stories on fhe suject
‘gory, graphic or repulsive + Breaking News or Op-£Ed coverage of
o ey s O
shock and disgust i e
b expectad a5 ge
language and behaviar
legal + Glamorization » Dramatic depiction of legal trug » Educational, Informative, Scientifc
iga of prescrigtion obacoo, realment of legal drug
drugs waping or alcohol use presented inthe  usefproscription abuse, 10bacoo,
o Insarsifve and irresponsitle ‘ontent of enterisinment waping or aleohol
‘conlentveiment thaf encourages o Breaki or Op- o e News i bject
inors vaping illegal iption abuse,
products & Alcchal tobacco, vaping or alcohol use
Spam or Harmful » Glemarization /Grahitous depiclion of  + Dramaic depichion of Spam or * Educalional, Informaive, Scieniifi
Content  Oniine Piracy P

enteranment
+ Breaking News or Op-Ed coverage of
Spam or Mabware
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or Malware
+ News fealure stoies on the sutject

GARM Content Category

Adult & Explicit Sexual
Content

YouTube

Nudity & Sexual Content
Child Safety

CURRENT UPTAKE: POLICY MAPPING

Facebook

Adult Nudity and Sexual
Activity

Instagram

Adult Nudity and Sexual
Activity

Relevant Platform Policy
Twitter
Non- Consensual Nudity

Sensitive Media
Child Sexual Exploitation

TikTok

Minor safety — sexual
exploitation of minors
Adult nudity and sexual
activities

Pinterest

Adult Sexual Services
Adult Content

Sexually Explicit Content

Arms & Ammunition

Firearms

Regulated Goods: Firearms

Regulated Goods: Firearms

llegal or certain regulated
good or services

llegal activities and regulated
goods - weapons

Dangerous Goods and
Activities

Regulated Goods

Crime & Harmful acts to
individuals and Society,
Human Right Violations

Harmful or Dangerous Conten
Hate Speech
Harassment or cyberbullying

Violent and Graphic Content
Bullying and Harassment
Child Nudity and Sexual
Exploitation

Suicide and Self Injury

Violentand Graphic Content
Bullying and Harassment
Child Nudity and Sexual
Exploitation

Suicide and Self Injury

Violence
Abuse and harassment

lllegal activities and regulated
goods -criminal activities

Child Sexual Exploitation
Self-Harm
Harassment & Criticism

Threatening / Violence /
Harm:

Death, Injury or Military
Conflict

Violent or Graphic Content
Harmful or Dangerous Conten
Suicide & Self Injury

Violent and Graphic content

Violentand Graphic content

Promoting Self-harm

Violent and Graphic Content

Graphic Violence and Threats

Threatening / Violence /
Harm

Online piracy

Fake Engagement
Impersonation

Sale of illegal or regulated
goods or services
YouTube Terms of Service

Intellectual Property
Copyright
Intellectual Property
Counterfeit
Intellectual Property
Trademark

Intellectual Property
Copyright
Intellectual Property
Counterfeit
Intellectual Property
Trademark

Copyright
Trademark

Integrity and authenticity —
intellectual property violations

Copyright
Trademark

Spam

Hate speech & acts of
aggression

Hate Speech

Hate speech
Bullying and Harassment

Hate speech
Bullying and Harassment

Hateful Conduct

Hate Speech
Hateful Behavior

Hateful Activities

Threatening / Violence /
Harm

Obscenity and Profanity,
including language,
gestures, and explicitly
gory, graphic or repulsive
content intended to shock
and disgust

Violent or Graphic Content
Age Restriction

Hate Speech
Bullying and Harassment

Hate Speech
Bullying and Harassment

Sensitive Media

Hateful Behavior — Slurs
Harassment & Bullying

Harassment & Criticism

Illegal drugs, tobacco, e -
cigarettes, vaping

Sale of lllegal or Regulated
Goods or Services
Harmful or dangerous content

Regulate Goods: Drugs

Regulate Goods: Drugs

lllegal or certain regulated
goods or services

lllegal activities and regulated
goods — drugs, controlled
substances, alcohol and
tobacco

Dangerous Goods and
Activities

* Regulated Goods

Spam, Deceptive Practices &

Private information

Integrity and authenticity —

. . * Impersonation . .
Spam & Malware Scams Spam Spam P . . spam and fake engagement Spam Spam
* Platform manipulation
* Dangerous Organizations: * Dangerous Organizations: * Violent Extremism
- - Terrorism Terrorism . . * Dangerous individuals and * ViolentActors .
Terrorism * Violent criminal organizations * Terrorism or Violent Extremism * Terrorism

Dangerous Organizations:
Organized Hate

Dangerous Organizations:
Organized Hate

organizations - Terrorists and
terrorist organizations

Debated Sensitive Social
Issues

Hate Speech
Bullying and Harassment

Hate Speech
Bullying and Harassment

Hateful Behavior

Civic Misinformation
Conspiracy Theories
Medical Misinformation

Other

COVID Misinformation Policy

COVID-19 and Vaccine Policy
and Protections

COVID-19 and Vaccine Policy
and Protections

Covid Integrity
Covid-19 Misleading
Information




GARM Agenda Item 1: Standards + Definitions
Developing common definitions for content safety and risk

GARM: Brand Safety Floor + Suitability Framework

« Dramatic depiction of sexual acts or
Sexuality issues presented in the:

Global Alliance for
Responsible Media

supported by enhanced advertiser controls

Low Risk
+ Educational, Informative, Scientiic
realment of sexual subjects or sexsal

Brand v
CONTENT CATEGORY  High Risk Medium Risk
Adut& E» + Sugestive it
Content  achll supervisicr/approval or warmings
+ Fullorberal Nudity contet
« Artistic Nudity
Arms & Ammunition « Glamorization /Grahitous depiction of

Crime & Harmil actsto
individuals and Society,
Human Right Vioiations

Death, Injury or Miltary
Conflict

Onine piracy

Hate speech & acis of
aggression

Obscenity and Profaniy,
including language,
gestures, and explicity
gory, graphic of repulsive
content intended to

ifegal sale or possession of Amms

« Depicsions of salalusedistribution of
ifegal arms for inappropriste
usesihamful acts

« DepicSions of criminaliarmiul acts o
iolatian of human rights

+ Depicsan of death f Inury

+ Insensifve and irmesponsible freatment
‘of miltary confict, genocide, war
crimes, of ham resulting in Death or
Injury

« Depictions of military actions that
‘glamorize harmiul acts fo ofters. or
society

+ Glamorization Grahstous depiction of
Oniine Piracy

« DepicSion or portrayal of hataful,
enigrating, o inciting conteat focused
on ace, ethicity, gender, sexual
‘orientan, gender dently, age,
abilly, nationaliy,reigian, caste,
victims and survivors of violnt acts
and their kin, immigration statis or
‘sericus disease sufferers, in a non-
‘educational,informational, or scientfc

+ Glamarizalion 'Gratufous depiclion of
profanity and cbscenty

« Dramatic dapiction of weapons use
presented in e conlext of
enterisinmen

. o O of

senuality

+ Educational, Informative, Scieniifc
Irealment of Arms use, possessionor
illegal sale

arms and ammuniion

» Dramafic depiction of criminal acivity
or human righs vioations presented
in the context of entenainment

* Mews subject

» Educational, Informative, Scientisc
realment of crime o ciminal acts of
human righs violations

. or Oy
criminal actiiy o human rights
wiclations

+ Dramatic dapiction of daath,injury, o¢
‘military conflict presented in the
context of entertainment

+ Breaking News or Op-£d coverage of
death, injury or miltary confict

+ Dramatic depiction of Oniine Piracy
presetedin e context
entertanment

+ Breaking News or Op-Ed coverage of
Qnilne Piracy

= Dramafic dapition of hate
‘speachiacts presented in the context
of entertainment

+ Bresking News or Op-Ed coverage of
hale speechiocts

+ Dramatic depiction of profanily and
cbscenifies presenled in he context of
entertainment by gerre

* News subject

« Educational, Informative, Sciantific
reatment of death or injury, cr milfary
confict

= News feature skories on the subject

+ Educationsl, Informative, Scieniiic
Ireaiment of Oriine Piracy
+ News feature stores on the sutject

» Educational, Informative, Scientisc
realment of Hale Speech
+ News features on the subject

= Educational or Informalive, treatment
of Obscenity or Prafanity
'+ News feature stories on the sutject

i use of profanity, gestures, and oher
shock and disgust actions that may be strong, but might
be axpectad as ger
language and behavior
legal + Glamorzalion + Dramatic dapiction of llegal g + Edugational, Informative, ScentiSc
igai of prescription obacoo, treatment of illegal drug
drugs waping or alcohal use presented in the usefprescription abuse, lobacoo,
+ Insensitive and imesponsible context of entertainenert vaping or alcohol
conientiveatment thet encourages  « Breaki or Qp o e News i bject
inors. vaping illegal abuse,
products & Alcchal tobacco, vaping or alcohol use
Spam or Harmful » Glemarization /Grahitous depiclion of  + Dramaic depichion of Spam or * Educalional, Informaive, Scieniifi
Content  Oniine Piracy P

enteranment
+ Breaking News or Op-Ed coverage of
Spam or Mabware
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or Malware
+ News fealure stoies on the sutject

Question

0 what extent has the provider
embedded GARM standards into
irst- party buying tools?

here are the service providers
active with GARM standards?

CURRENT UPTAKE: INTEGRATIONS

Critical Step

Content Targeting / Avoidance

Post- campaign Reporting

TikTok

video onl
\
\
Beta
\

CHANNEL
FACTORY

PIXABILITY

INTEGRAL
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GARM Agenda Item 2: Measurement + Oversight

Establishing common metrics to track progress

Global Alliance for
Responsible Media

GARM Aggregated
Measurement Report

How safe is the platform for
consumers?

Prevalence of violating content

or
Violative View Rate

DEFINITION
+ OVERVIEW

The percentage of views
that contain content that is
deemed as violative

Establishes a ratio based
typical user content
consumption. Prevalence or
Violative View Rate examines
views of unsafe/violating
content as a proportion of all
views.

How safe is the platform for
advertisers?

Prevalence of violating content

or
Advertising Safety Error Rate

The percentage of views
that contain content that is
deemed as violative

The percentage of views
of monetized content that
contain violative content

Monetization prevalence
examines unsafe content
viewed as a proportion of
monetized content viewed

How effective is the platform
in policy enforcement?

Removals of Violating Content
Removal of Violating Accounts
Removals of Violating Content

expressed by how many times
it has been viewed

Pieces of violating content

Accounts removed due to
repeat policy violation

Pieces of violating content

removed categorized by how

many times they were viewed
by users

Platform teams spend a
considerable amount of time
removing violating content
and bad actors from their
platforms — the magnitude
of the efforts should be
reported to marketers. It is
also important to marketers to
understand how many times.
harmful content has been
removed.

How does the platform
perform at correcting
mistakes?

Appeals

Reinstatements

Number of pieces of violating
content removed that are
appealed

Number of pieces of violating
content removed that are
appealed and then reinstated

Platform should be responsive
to their users and policy should
be consistent with a policy
of free and safe speech. For
this reason we look at appeals
and reinstatement of content
removed.

GARM: Implementation Tracker — Sept 2021

SOLUTION OVERVIEW

GARM created a consistent and consolidated process to allow the
media industry to focus on the questions that matter, and more
importantly highlight methodological best practices in answering
core questions: how safe is the platform for consumers, how safe
is the platform for advertisers, how effective is the platform in
enforcing its policies, and how responsive is it in correcting
mistakes.

* For Advertisers + Agencies this this creates a common source
of information in assessing progress and trends

* For Media Platforms this is an essential resource for rolling
forward best practices in transparency

SOLUTION STATUS

* Deployed — April 2021
* Forthcoming Volume 2 in October 2021

* Ongoing discussions on Local Market Incident Reporting

N

w

N

ol

BENEFITS

Creates a single access point for multiple transparency
reports

Streamlines data and focuses on core questions relevant to
strategic choices (investment, independent vendor controls)

Creates a methodological baseline in Accepted Metrics

LIMITATIONS

Metrics are a reflection of platform policies, which have been
mapped to GARM standards, not GARM policies

Data is global and may not expose local issues and incidents

Data cannot be summed up for industry totals




GARM Agenda Item 2: Measurement + Oversight

Establishing common metrics to track progress

Global Alliance for
Responsible Media

GARM Aggregated

Measuremen

How safe is the platform for
consumers?

t Report

DEFINITION
+ OVERVIEW

Prevalence of violating content

or
Violative View Rate

of views

Establishes a ratio based
on typical user content

e
that contain content that is
deemed as violative

or
Violative View Rate examines
views of unsafe/violating
content as a proportion of all
views.

How safe is the platform for
advertisers?

Prevalence of violating content

or
Advertising Safety Error Rate

The percentage of views
that contain content that is
deemed as violative

The percentage of views
of monetized content that
contain violative content

Monetization prevalence

examines unsafe content

viewed as a proportion of
monetized content viewed

How effective is the platform
in policy enforcement?

Removals of Violating Content
Removal of Violating Accounts
Removals of Violating Content

expressed by how many times
it has been viewed

Pieces of violating content
removed

Accounts removed due to
repeat policy violation

Pieces of violating content
removed categorized by how
many times they were viewed

by users

Platform teams spend a
considerable amount of time
removing violating content
and bad actors from their
platforms - the magnitude
of the efforts should be
reported to marketers. It is
also important to marketers to
understand how many times
harmful content has been
removed.

How does the platform

perform at

Appeals

mistakes?

Number of pieces of violating
content removed that are
appealed

Number of pieces of violating
content removed that are
appealed and then reinstated

Platform should be responsive
to their users and policy should
be consistent with a policy
of free and safe speech. For
this reason we look at appeals
and reinstatement of content
removed.

GARM: Implementation Tracker — Sept 2021

Question

How safe is the platform for
consumers?

How safe is the platform for
advertisers?

How effective is the platform at
enforcing its safety policies?

How responsive is the platform
in correcting mistakes?

CURRENT UPTAKE: AUTHORIZED METRICS

Authorized Metric

Prevalence

Violative View Rate

Advertiser Safety Error Rate or
Prevalence

Removals of violating content

Removal of violating accounts by
views

Removal of violating accounts

Appeals (pieces of content)

Reinstatements (pieces of content)

0000606000

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Not
Submitted

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Authorized
Metric

Not
Submitted

Not
Submitted

Authorized
Metric

Authorized
Metric

Next Best
Measure

Next Best
Measure

Authorized
Metric

Next Best
Measure

Authorized
Metric

Not
Submitted

Not
Submitted

Next Best
Measure

Next Best
Measure

Next Best
Measure

Authorized
Metric

Not
Submitted

Not
Submitted

Not
Submitted

Not
Submitted

Not
Submitted

Authorized
Metric

Not
Submitted

Authorized
Metric

Not
Submitted

Not
Submitted

Next Best
Measure

Not
Submitted

Authorized
Metric

Authorized
Metric

Authorized
Metric

Not
Submitted

Not
Submitted




GARM Agenda Item 3: Adjacency Standards.+ Controls
Improving controls for ad placement in user content

SOLUTION OVERVIEW BENEFITS

In order to improve transparency and control for advertising Opportunity to have platforms allow marketers and agencies
suitability, we nee to develop common standards and tools that to drive contextual targeting and avoidance with common
allow for advertisers, agencies, and platforms to more standards

consistently manage advertising placement. This solution drives

standards across platforms to help the industry do that. 2. Allows for common standards to exist based on formats,

across platforms

3. Drives a system of checks and balances via first-and-third-
party tools

SOLUTION STATUS LIMITATIONS

. Conducted Immersions to understand current practice and 1. Still under development towards an agreement
Community Study to identify needs/expectations

2. May take some platforms longer to deliver to market

* Gained agreements to drive common standards for individual
formats

* Standards to be shared 4Q 2021

GARM: Implementation Tracker — Sept 2021




GARM Agenda Item 3: Adjacency Standards.+ Controls
Improving controls for ad placement in user content

CURRENT PARTICIPANTS

Ooiube Facesoox W d 8 @ twikch @Spotify*

TikTok

[NB — still in development]

GARM: Implementation Tracker — Sept 2021 @




GARM Agenda Item 4: Independent Verification
Improving industry transparency via independent audits

SOLUTION OVERVIEW BENEFITS

Brand safety operations require a rigorous set up and effective Creates independent certification on brand safety structure
operation for the sake of user safety and advertiser trust. GARM resource, and validates operational effectiveness

believes in driving independent verification on process and

execution delivered via independent audits linked to an industry 2. Creates a common, consistent, comparable standard for
standard. These are delivered by both TAG Brand Safety Control brand safety effectiveness

(ex-DTSG) and MRC Brand Safety Controls + Integrations Audits.

SOLUTION STATUS LIMITATIONS

Audits can be difficult for smaller, newer platforms as they
are resource intensive (time, money)

YouTube successfully passes MRC audit (2020) and is in
process of annual recertification

2. Auditing bodies for the advertising industry will have to
contend with potentially competitive regulatory audit
requests

* Facebook commences MRC audit

* Twitter in discovery of MRC audit

GARM: Implementation Tracker — Sept 2021 @




GARM Agenda Item 4: Independent Verification
Improving industry transparency via independent audits

CURRENT UPTAKE: INDEPENDENT VERIFICATION

Question Critical Step

Which audit standards has
the platform secured?

GARM: Implementation Tracker — Sept 2021 @




8 Steps for markets to take forward on GARM

We've broken a local mobilization of GARM into 4 phases with 8 .
Secure+ Coordinate

key steps: PLAN Gauge Member Global / Local Brands
Interest e
to Mobilize

In PLAN it’s essential to make sure that we have a critical mass
of members in the NAC to scale GARM locally. It’s advisable to
convene your board to obtain approval and also secure
participation.

Assess Local Topics
(Cultural /

Translate Floor +
PREPARE Suitability
In PREPARE, making GARM assets like the Brand Safety Floor + Framework

Suitability Framework accessible and relevant by translation and
also assessing safety topics against local cultural and regulatory
contexts.

Regulatory) For
Attention

Plan a
In MOBILIZE we recommend making sure that you rollout efforts nAOBILIZE Representative Attend GARM
with the right brands, agencies and platforms that reflect local Launch (Brands / Community Calls
or regional needs. It’s also key that NACs start to attend or Agencies / Platforms)
follow GARM Community Calls.

v
In MEASURE we encourage you to take on member feedback 0 Feedback 9
and needs and work with GARM to address those, while also MEASURE Receepetio:j Fz:ure Track Uptake / Use

tracking the pull-thru of your efforts. Needs




GARM: Why NAC membership matters, and successful

activation would look like

[ WHY PARTICIPATION MATTERS ]

SCALE
INPUT ON PRIORITIES IMPLEMENTATION

LOCALLY

FULFILLING ADVERTISER DRIVING RELEVANCE /

ACCOUNTABILITIES IMPACT

Include why we’re inviting you early and GARM gaps

WHAT SUCCESS LOOKS LIKE

J

.

/
a
a

U0

Solutions translated to the local language

Selective additions based on cultural and regulatory
factors in mind

Regular feature in NAC / local platform connects

Regular feedback on positive implementation /
challenges

\

J




GARM:
An Overview for ABG
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